PLAN FOR UKR 211
laroslav Pankovskyi

CLASS/SECTION: DATE: October 19, 2009
e Ukrainian (4 hrs/week)
v Conversation Hour

UNIT: TOPIC: Advertising
e UKR 211 — focuses on contemporary

language and culture as practised by

Ukrainians in Ukraine and diaspora.

v" The required fourth hour is designed to
develop students’ conversational skills.
For this conversational hour, the class is
divided into two smaller groups.

LANGUAGE OF INSTRUCTION: Ukrainian

CLASS OBJECTIVES:
By the end of this class the students will
« learn new adjectives for describing appearance and traits of character (pocauii, kupnamuii nic,
000pul, secenuti, 3 NOYYMMAM 2yMOPY, CROKIUHUU, NOMIDKOBAHUL, MYOpull, 8i0N0GIOAIbHULL
xpucmusinun, €tc.);
« learn the structure and will be able to compose the following types of advertisements:

- “Looking for a friend”,

- “Missing”,
- “Wanted”.
TIME PEDAGOGICAL

50 min - total TYPE OF ACTIVITY RATIONALE
GREETINGS « to refresh the previous
WARM UP/REVIEW: vocabulary which may be useful
Students recollect three-four items of clothes  for this class;
they had on yesterday. All other students try to

. . guess where this person was. « to practise esymui y,

11:00 — 11:07 o « : » S
Explain in the context: “Cvoco0Hi conauwno, 00sieHeHull y eXPressions;
ane yopa tuios 0ow. Y wo eu oyiu e3ymi
suopa? Y wo eu 6ynu 63ymi ooseneni? « to get ready for the further
Hoaymazzme npo we 2peqi_ T ore activities in Ukrainian.
cnpobytoms 3002adamucs, oe came 8u oynu.”
ANALYSIS OF COMMON MISTAKES: e to avoid similar mistakes in
Analysis of common mistakes in the the future;
compositions from the previous assignment. « to avert the possibility of other

11:07 — 11:12  Use different colours. students making these mistakes;
- wWKona — yHieepcumem e t0 encourage the students to
- Kaacu — samAammi, napu use the correct forms in their
- Kopnyc, Oydiens (npo ymisep.), pioko 0younox  speech;




- suxnaoay (not necessarily professor)
Explanations on the whiteboard

INPUT AND ACTUALIZATION:

« Work with a projector

Pictures and words/phrases on the screen:

1) read+explain new words and phrases
Ak 6u posymieme ...? [l]o 6u 3nacme
npo ...?

2) You are planning to find a friend on the

« To check the effectiveness of
this kind of correction for future
feedback in the group.

« t0 ensure that the students
know how to read and
pronounce the new words;

« to check if the students know
the meaning of all the words
and can explain them in

1112 -11:22 Web. What words would you choose to Ukrainian;
describe yourself? Why?
« to provide students with
Different students read and translate, if concrete situations in the
necessary, | repeat and then all together. context which require the
Other students explain these words in correct use of the new topical
Ukrainian. vocabulary.
WORK WITH MEDIA - THE WEB: « to observe what tactics are
Check authentic Ukrainian advertisements used in this type of electronic
online. communication in Ukrainian
1) What do these contractions mean? Why (short sentences,descriptive
are they used? Would you use them adjectives, contractions);
11:22 - 11:32 in your own advertisements? Why (not)?
2) What is common in both of these « to practise the new vocabulary
advertisements? and note the peculiarities of the
language used in Ukrainian
Let the students discern the structure, the ~ advertisements and the (Web)
form and the specific vocabulary. tactics employed.
DISCUSSION: « to avoid potential mistakes
Ensure that the discussion is dynamic, brief when the students might use
and on the topic. their native language structures
and vocabulary in the TL;
Do Canadian advertisements of the same type e to elicit more TL use on the
differ from Ukrainian advertisements? topic by encouraging the
) ) In what way are they different/similar? students to share their own
11:32 - 11:38 - . :
experiences in the TL;
Have you ever composed a real advertisement e to make students ready for the
yourself? For what purpose? Why (not)? Was  further creative activity in the
it successful? Why (not)? TL relying on the active
vocabulary and the tactics
[s it true that “advertising is the “engine” of | discussed.
commerce? Why (not)?
WORK IN GROUPS: e t0 put the new vocabulary in
3 groups, 3 types of advertisements (“Looking practice;
11:38 — 11:48 for a friend”, “Missing”, “Wanted”). e t0 practise speaking and other

3-2 (depending on the available time)
presentations to the whole class

communicative skills in the TL.




CLOSURE: « to develop communicative
1) Home work: skills on the topic.

Consult the handouts on E-Class/Moodle

2) Questions — answers, mini-session

11:48 — 11:50

The objectives of this class were to learn the new topical vocabulary and three different types of
TL advertisements. Importantly, my purpose was to make the students use as much TL structures and
topical vocabulary as possible. For this reason the class was structured around various communicative
situations and relied on authentic materials on the Web. It is worth mentioning that the use of the Web
turned out to be a successful solution in connection with the objectives of this class: first, this approach
made the learning process more interesting for the students who, thus were more motivated to
participate in the activities in the TL; second, the students also took the opportunity to note the use of
Web specific terms in the TL (e.g. domawmns cmopinka, nazao, nouyk, etc.). Finally, the students felt
positively about being able to compose real advertisements in the TL. The importance of the practical
aspect of learning has been emphasized by Brandl (2008) who notes that “learners should do
something...” with their new knowledge (p. 109) in order to ensure better retention of the new material

and easier retrieval of the information in the future.

References
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HAND-OUT

Ilanvkoscvruit Apocnas

19 orcosmus 2009 p.
VKP 211
Sanammasa Ne 4
OroJiomeHHs
Poooma ¢ knaci:
1. BikTopin 2. Auapii
JKinka nrykae 4osoBika Jist XPpUCTUSHHH, TOOPUH, JariTHAH, 3
JTOBrOTPUBAIUX JIPY>KHIX CTOCYHKIB i HOYYTTSM T'YMODY, BiIIOBianbHUH, O3
CTBOPEHHS POJUHHU. mkiuBuxX 3BM40K. OcBita Buia. He 6yB
Vkpaina, KuiBcbka o6nacts, Kuis, OJIPYKEHUH.

22 pokwu, 170 cm, 65 kr.
3axororch Gitocodiero, CUXOIIOTIENO.

[Tpo MeHe: rapHa rocoAnHs, Becena, + CIIOPT, KHUTH, IIPOTYIISTHKH, TOAOPOXKI,
aKTHBHA, 100pa, 3 MOYYTTSIM T'YMODY. KOMIT I0Tep, My3uKa (pOK, KJIaCHKa).
Xo00i: yUTaHHS, ALY BipIi. [lykaro Bipyrody IiBUMHY, yKPaiHOMOBHY,

0e3 mKiMBUX 3BUYOK. J{J1s 3HallOMCTBa,
Xouy 3yCTpiTH YOJIOBIKAa PO3YMHOTO, 3 JPYKOH 1 MOATBIAX CTOCYHKIB.

MOYYTTSAM TYMOpY, 100pOT0, BECEIOTO. :)
Email: andrijkrasen@gmail.ua

Email: vitanosulja@gmail.ua

3aukimi 6e3 BicTi - po3myk:

1. Ne?
VY wm. Binnung (Xapkis, Kuis, 3anopixoks 1 T.1.)

2. Xrto0?
HemoBHOTITHI ...
IToBHOITHIA...

3. Ckinbku pokiB?
Ha Bursin 5 pokis ...

4. 3a aKuX 00CTABMH 3HUK?
3HUK 32 HEBIIOMUX OOCTABUH.
[TimmoB 3 oMy Ta HE TOBEPHYBCS.

5. Koiu?

5-ro BepecHs, npubmauzHo y 20:00.
05.09.2009, mpubmmzuo y 20:00.
[TimoB i3 oMy ¥ He TOBEPHYBCHI.



6. Onuc ocodmn.
XYIOPJISIBUM, -2

MOBHHH, -a

pycsiBe, KOPOTKE BOJIOCCS
IIOBT€ BOJIOCCA, 1 T.1.

04l YOpHI, 1 T.J.

7. ByB oisirHeHUil, -a y ...
4OpHa copoYKa
TEMHO-CHHI JDKUHCH

8. Oco0smmBi npukMeTH
pPOIMMKA Ha 01T
1IpaM Ha MpaBoMYy IUIeYi

JomamHe 3aBaanHs Ha 26-e sxoBTHsA 2009 p.: Hanumite penoprax mpo JIOAMHY, sKa 3HUKIA 0e3
BicTi abo y posmyky. Crmigyiite miuaHy, 0o0’eM — Bix 7 pedeHb. bynws macka, nomaiite dororpadiro,
MaJTIOHOK (200 MOKaXXiTh BUKJIAauy).

Yemixis!



